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Synopsis

When the general public follow the Olympic Games on television, on the internet, even in the
newspapers, they feel like they have themselves experienced the performances of the athletes. This
book explores whether it is ever possible to experience the Olympic Games as an athletic event
without considering the effect of the media. It addresses a multitude of ways in which the
intermediary of media production alters the experience of the Olympics. Spectators watching
Olympic events from the stands are less subjected to the language of the commentators, journalists,
and even the athlete interviews as they form impressions and understandings of the games.
However, even those who sit in the stands for the opening ceremonies or walk down the streets of
the Olympic Village and the host city are treated to media spectacles that are intentionally produced
to display the attitudes, values, and beliefs of the host country and its Olympic Committee. This
book performs the important task of analysing ways in which the media serves as both an integral
component and an arbiter of the Games for society. This book was originally published as a special

issue of Mass Communication and Society.
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Kim Bissell is the Director of the Institute for Communication and Information Research, and the
Associate Dean for Research in the College of Communication and Information Sciences at the
University of Alabama, USA. She has published more than 30 research articles in peer reviewed

journals and several book chapters. Her research interests include the intersection of media, health,



and sport in the context of media effects and media messages. Stephen D. Perry is the Editor of
Mass Communication and Society, and is the Mass Media Coordinator and Professor at lllinois
State University, USA. He is co-author of Communication Theories for Everyday Life (2003) and
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articles in peer-reviewed journals. His research interests include media effects on society, and

media history.
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